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New ID Logistics platform opens for Action in
Moissy-Cramayel, creating around 600 jobs
between now and the end of 2017
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Cavaillon, 15 October 2015 - ID Logistics today announced the opening of a 70,000 m2 warehouse in MoissyCramayel, Seine-et-Marne for the Action group. This initial French platform will allow the Dutch non-food
discount retailer to carry out its ambitious expansion plans in France.
The site - a BREEAM Good-certified warehouse - is located on former PSA land redeveloped by Prologis. The
first eight units will be completed in early 2016 and the last four in summer 2017.
ID Logistics will accompany Action in its expansion in France, providing:
-

Its IT integration expertise and knowledge of warehouse management solutions, in particular
SAP’s Warehouse Management System (WMS).

-

Its ability to implement an optimised logistics process that can be fully integrated into the Action
group’s global supply chain.

-

Its ability to train and develop staff to support the integration of new stores. The platform will have
around 100 employees when it opens in February 2016, then 250 at the end of 2016 and around 600 at
the end of 2017. ID Logistics will train all of its staff in roles such as preparation, inventory taking,
loading, fork lift truck operation, audit, team leadership and heads of department.

This opening consolidates ID Logistics’ positioning as a key player in creating jobs in the south-east of the Paris
region. With around 20 logistics sites in Brie-Comte Robert, Châtre-en-Brie, Vert-Saint-Denis, Moissy-Cramayel,
Lieusaint, Evry, Saint Fargeaux-Ponthierry, Plessis Pâté and Brétigny, in addition to the new site in MoissyCramayel, ID Logistics will have around 2,000 permanent employees in the region, thereby confirming its central
role in specialist logistics in France.
In the presence of Line Magne - Mayor of Moissy-Cramayel, François Rispe - CEO of Prologis, Vincent Bröring Supply Chain Director at Action, Eric Hémar - CEO of ID Logistics commented: “As announced in July, we are
proud to be able to support the Action group in its expansion in the French market via the opening of this new
logistics platform in the Paris region, which will benefit from our expertise and cutting-edge technologies. Our
business sector has confirmed its major role in creating jobs, with around 600 jobs to be created between now
and the end of 2017. I would like to thank the Mayor of Moissy-Cramayel in particular for her active support and
the quality of the infrastructure that has allowed us to set up this new site.”
ABOUT ID LOGISTICS
ID Logistics is an international contract logistics group, with revenue of €874.5 million in 2014. ID Logistics operates close to 200 sites
across 14 countries, representing 3.6 million m² of warehousing facilities in Europe, Latin America, Asia and Africa, and has 13,000
employees. With a client portfolio balanced between the distribution, industry, retail order fulfilment and e-commerce sectors, ID
Logistics delivers high-tech solutions and is firmly committed to sustainable development. ID Logistics is listed in Compartment B of
Euronext’s regulated market in Paris (ISIN Code: FR0010929125). The Group is managed by Eric Hémar.
ABOUT ACTION
Action is a fast-growing international non-food discounter with over 25,000 employees and more than 570 stores in the Netherlands,
Belgium, France, Germany and Luxembourg. In 2014, Action generated revenues of €1.5 billion. Action opened 108 new stores in 2014 and
hopes to do even better in 2015. Action offers more than 5,000 products, one-third of which are permanent. The rest of its range is
variable and changes almost daily. Action sells a wide variety of products, including household goods, office supplies, cosmetics, food and
drink, toys, clothing, glassware, porcelain, crockery, seasonal goods, decorative items and DIY. Action presents more than 150 new
products each week. It is able to guarantee the lowest prices thanks to the scale and efficiency of its purchasing, optimal distribution and a
true cost-cutting culture. Its surprisingly low prices and comprehensive, ever-changing offering are very popular with Action customers.
Many customers visit their local Action store several times a week. They consider these visits as leisure shopping, as each time they are
surprised by the new products on offer. This customer satisfaction is highlighted by the title of Retailer of the Year Europe 2014-2015
awarded to Action in 2014 following a survey of 1 million consumers in nine different countries.
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